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SUMMARY

Visionary and results-oriented Paid Media Strategy Manager with over a decade of experience in orchestrating
comprehensive digital marketing campaigns across diverse sectors. Expertise lies in leveraging advanced analytics and
data-driven insights to optimize media spend, thereby maximizing ROI. Proven track record of leading cross-functional
teams in the execution of strategic initiatives that align with corporate objectives.

WORK EXPERIENCE

Senior Paid Media Strategist Digital Marketing Solutions Inc. Jan 2023 - Present

* Developed and executed comprehensive paid media strategies across various platforms.

¢ Analyzed campaign performance data to refine targeting and improve overall effectiveness.

e Collaborated with creative teams to produce compelling ad content that resonates with target audiences.
e Managed a $1.5 million annual media budget, ensuring optimal allocation of resources.

¢ Utilized advanced tools such as Google Analytics and SEMrush for performance tracking.

e Conducted A/B testing to assess ad performance and implement data-driven decisions.

Digital Marketing Manager Innovative Advertising Agency Jan 2020 - Dec 2022
e Led ateam in the development of integrated marketing campaigns that increased brand awareness.

¢ Implemented programmatic advertising strategies that improved targeting efficiency by 30%.

« Coordinated with the sales department to align marketing efforts with business objectives.

¢ Monitored industry trends to identify new opportunities for campaign enhancement.

e Established KPIs to measure campaign success and report findings to senior leadership.

e Trained junior staff on best practices in paid media management.

EDUCATION

Master of Business Administration (MBA), Marketing, University of California, Berkeley Sep 2019 - Oct 2020

ADDITIONAL INFORMATION

¢ Technical Skills: Paid Media Strategy, Data Analysis, Budget Management, Team Leadership, Digital Marketing,
Campaign Optimization

¢ Awards/Activities: Increased ROl on paid media campaigns by 25% year-over-year.

o Awards/Activities: Awarded 'Best Campaign of the Year' by the Digital Marketing Association in 2022.

o Awards/Activities: Successfully launched a new product line that generated $500,000 in revenue within the first quarter.

¢ Languages: English, Spanish, French



