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SKILLS

EDUCATION

BACHELOR OF ARTS IN BUSINESS

ADMINISTRATION, MARKETING,

UNIVERSITY OF MICHIGAN, 2014

LANGUAGE

ACHIEVEMENTS

Digital Marketing•

Budget Management•

Data Analysis•

Client Communication•

Media Planning•

Campaign Execution•

English•

Spanish•

German•

Achieved a 50% increase in client
engagement through targeted campaign

initiatives.

•

Recognized for excellence in client
service and retention rates above

industry average.

•

Successfully implemented a new
reporting system that improved

transparency and performance tracking.

•

Michael Anderson
PA ID  MED IA  MANAGER

Results-driven Paid Media Planner with a focus on innovative digital

marketing solutions tailored to enhance brand presence and drive customer

engagement. Expertise in leveraging data analytics to formulate effective

media strategies that align with client objectives. Proven ability to manage

large-scale advertising budgets while optimizing performance across

various platforms. Strong background in collaboration with creative and

technical teams to develop compelling advertising content that resonates

with target demographics.

EXPERIENCE

PAID MEDIA MANAGER

Premier Advertising Agency

2016 - Present

Oversaw the execution of paid media campaigns for a diverse portfolio of

clients.

Utilized data-driven insights to inform budget allocation and ad placements.

Conducted market research to identify target audiences and optimize

outreach efforts.

Collaborated closely with creative teams to ensure alignment of messaging

and brand voice.

Monitored campaign performance metrics, adjusting strategies to maximize

outcomes.

Developed and maintained strong client relationships through regular

communication and reporting.

DIGITAL MEDIA ANALYST

Ad Agency Solutions

2014 - 2016

Conducted data analysis to assess campaign performance and identify areas

for improvement.

Managed PPC accounts, ensuring effective budget management and ROI

tracking.

Collaborated with project managers to meet deadlines and maintain quality

standards.

Assisted in the development of media plans that align with client goals.

Provided insights on emerging trends to inform future strategies.

Presented analytics reports to clients, showcasing successes and areas for

growth.


