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Phone: (555) 234-5678

Email: michael.anderson@email.com
Address: San Francisco, CA

Website: www.michaelanderson.com

EXPERTISE SKILLS

» Campaign Management
* Analytics

* Google Ads

» Facebook Ads

» Bidding Strategies

» Client Engagement

LANGUAGES

* English
* Spanish

e French

CERTIFICATION

» Bachelor of Science in Marketing,
University of Florida, 2016

REFERENCES

John Smith
Senior Manager, Tech Corp
john.smith@email.com

Sarah Johnson

Director, Innovation Labs
sarah.j@email.com

Michael Brown
VP Engineering, Solutions Inc
mbrown@email.com

MICHAEL ANDERSON

PAID MEDIA STRATEGIST

Innovative and detail-oriented Paid Media Planner with a robust background in
managing digital advertising campaigns for diverse industries. Recognized for
the ability to analyze complex datasets and extract actionable insights that
drive campaign success. Skilled in utilizing cutting-edge technology and tools
to enhance targeting precision and optimize ad spend. Strong communicator
with a knack for translating technical concepts into layman's terms for clients
and stakeholders.

PROFESSIONAL EXPERIENCE

Innovative Ad Solutions Mar 2018 - Present
Paid Media Strategist

¢ Designed and executed targeted advertising campaigns across Google Ads
and Facebook Ads.

¢ Analyzed campaign performance using advanced analytics tools, achieving a
15% increase in ROL.

+ Collaborated with creative teams to develop engaging advertisements that
resonate with target audiences.

¢ Optimized bidding strategies to enhance ad placements and reduce costs.

e Conducted regular competitor analysis to identify market opportunities and
threats.

o Developed training sessions for junior staff on best practices in paid media
management.

Creative Marketing Agency Dec 2015 - Jan 2018
Digital Marketing Coordinator

¢ Assisted in the management of PPC campaigns, ensuring alignment with client
objectives.

o Utilized Excel and Google Analytics to track and report on campaign
performance metrics.

e Engaged with clients to gather feedback and provide updates on campaign
progress.

¢ Participated in brainstorming sessions to generate innovative marketing ideas
and strategies.

e Coordinated with graphic designers to ensure visual elements aligned with
campaign messaging.

¢ Monitored industry trends and best practices to maintain competitive
advantage.

ACHIEVEMENTS
» Successfully led a campaign that generated a 200% increase in leads for a key
client.

» Achieved a performance award for exceeding client expectations in campaign
delivery.

» Developed a comprehensive guide to PPC management, utilized by the entire
marketing team.



