MA

Phone: (555) 234-5678

Email: michael.anderson@email.com
Address: San Francisco, CA

Website: www.michaelanderson.com

EXPERTISE SKILLS

« Campaign Strategy
» Data Analysis

» Team Leadership

* Media Buying

* Budget Management

» Performance Optimization

LANGUAGES

* English
* Spanish

e French

CERTIFICATION

» Bachelor of Arts in Advertising,
University of Southern California

REFERENCES

John Smith
Senior Manager, Tech Corp
john.smith@email.com

Sarah Johnson

Director, Innovation Labs
sarah.j@email.com

Michael Brown
VP Engineering, Solutions Inc
mbrown@email.com

MICHAEL ANDERSON

LEAD PAID MEDIA STRATEGIST

Dynamic and analytical Paid Media Manager with extensive experience in
leveraging digital marketing strategies to drive customer engagement and
business growth. Over eight years of experience in managing complex paid
media campaigns across various channels, with a strong focus on data
analysis and optimization. Proven ability to design and implement innovative
marketing solutions that align with corporate objectives.

PROFESSIONAL EXPERIENCE

Global Marketing Solutions
Lead Paid Media Strategist

Mar 2018 - Present

¢ Directed the development and execution of comprehensive paid media
strategies for multinational clients.

¢ Analyzed market trends and consumer insights to inform campaign
development.

o Utilized advanced analytics tools to measure performance and drive
optimization efforts.

o Oversaw the management of a $10 million media budget with a focus on ROI.

¢ Collaborated with creative teams to develop compelling ad content that
resonates with target audiences.

o Established best practices for media buying and campaign management
across teams.

NextGen Digital Marketing Dec 2015 - Jan 2018

Paid Search Manager
e Managed and optimized paid search campaigns across Google Ads and Bing
Ads.

e Conducted keyword research and competitive analysis to enhance campaign
effectiveness.

¢ Implemented conversion tracking to measure campaign success and optimize
strategies.

¢ Collaborated with cross-functional teams to align marketing initiatives with
product launches.

¢ Produced in-depth performance reports to inform stakeholders of campaign
progress.

¢ Trained team members on best practices in paid search management.

ACHIEVEMENTS

* Increased overall campaign ROI by 45% through strategic optimizations.
* Recognized as '"Top Performer' for achieving significant growth in client accounts.

» Successfully launched a new product campaign that exceeded sales targets by
30%.



