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Senior Paid Media Manager

Accomplished Paid Media Advertising Manager with over eight years of extensive experience in orchestrating high-impact digital
marketing campaigns. Proficient in leveraging data analytics and performance metrics to drive strategic decision-making and
optimization of advertising spend. Expertise in managing multi-channel paid media strategies, including PPC, display advertising,
and social media marketing. A proven track record of exceeding client expectations through innovative solutions and meticulous
project management.

WORK EXPERIENCE

Senior Paid Media Manager | Digital Marketing Innovations Jan 2022 - Present

o Developed and executed comprehensive paid media strategies across multiple platforms.

» Utilized advanced analytics tools to monitor campaign performance and optimize ROI.

« Managed a budget exceeding $1 million, ensuring cost-effective media placements.

« Collaborated with creative teams to produce compelling ad content that resonates with target audiences.

« Conducted A/B testing to refine ad copy and landing pages, leading to a 30% increase in conversion rates.

» Presented performance reports and strategic recommendations to senior management on a quarterly basis.

Paid Media Specialist | MarketReach Agency Jul 2019 - Dec 2021

o Executed targeted PPC campaigns across Google Ads and Bing Ads platforms.

» Analyzed competitor strategies to identify market opportunities and enhance campaign effectiveness.
« Implemented remarketing strategies that resulted in a 25% increase in customer retention.

+ Managed social media ad budgets and optimized campaigns to achieve maximum engagement.

» Utilized SEO best practices to improve ad visibility and organic search rankings.

« Coordinated with clients to ensure alignment of advertising strategies with overall business objectives.

SKILLS

PPC Google Ads Bing Ads Social Media Advertising Data Analytics A/B Testing

EDUCATION

Bachelor of Science in Marketing Los Angeles
University of California

ACHIEVEMENTS

» Increased overall client revenue by 40% through strategic paid media initiatives.
« Awarded 'Best Campaign of the Year' by the Digital Marketing Association.

o Successfully trained and mentored a team of five junior marketers, enhancing team performance and skill sets.

LANGUAGES

English Spanish French



