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SKILLS

EDUCATION

BACHELOR OF SCIENCE IN MARKETING,

UNIVERSITY OF FLORIDA, 2014

LANGUAGE

ACHIEVEMENTS

Healthcare Marketing•

Patient Engagement•

Digital Strategy•

Team Leadership•

Market Research•

Campaign Management•

English•

Spanish•

German•

Increased patient satisfaction scores by
25% through targeted marketing

initiatives.

•

Awarded 'Best Campaign' at the National
Healthcare Marketing Conference in

2021.

•

Successfully led a cross-functional team
to launch a new patient outreach

program that resulted in a 15% increase

in participation.

•

Michael Anderson
HEALTHCARE  MARKET ING  MANAGER

Visionary Paid Media Advertising Manager with a rich tapestry of experience

spanning over ten years in the healthcare industry. Distinguished by a deep

understanding of the unique challenges and opportunities within healthcare

marketing, adept at creating and executing campaigns that resonate with

target audiences. Skilled in utilizing a blend of traditional and digital media to

enhance patient engagement and brand loyalty.

EXPERIENCE

HEALTHCARE MARKETING MANAGER

WellCare Health Services

2016 - Present

Developed and executed comprehensive paid media campaigns that

increased patient enrollment by 40%.

Managed a marketing team to ensure alignment on strategic initiatives and

messaging.

Conducted market research to inform targeted marketing strategies aimed at

specific demographics.

Collaborated with healthcare professionals to create informative and

engaging ad content.

Monitored campaign performance, adjusting strategies to optimize patient

engagement.

Presented marketing performance insights to executives, guiding strategic

decision-making.

DIGITAL MEDIA COORDINATOR

HealthFirst Marketing

2014 - 2016

Coordinated digital advertising efforts that resulted in a 30% increase in

website traffic.

Developed targeted social media campaigns to engage patients and increase

brand awareness.

Analyzed campaign data to identify trends and optimize future marketing

strategies.

Collaborated with internal teams to ensure cohesive messaging across all

platforms.

Managed advertising budgets to ensure compliance with healthcare

regulations.

Assisted in the creation of educational content that improved patient

understanding of services.


