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SKILLS

LANGUAGES

EDUCATION

MASTER OF BUSINESS

ADMINISTRATION, MARKETING

SPECIALIZATION, ADVENTURE

UNIVERSITY, 2015

ACHIEVEMENTS

MICHAEL ANDERSON
MARKET ING  D IRECTOR

PROFILE

Dynamic Outdoor Recreation Marketing Manager with a robust foundation in

brand development and market penetration strategies. Expertise in

harnessing the power of digital platforms to elevate brand presence and

customer engagement. Proven track record of executing innovative marketing

campaigns that not only attract but also retain a loyal customer base. Adept at

utilizing data analytics to inform decision-making and optimize marketing

efforts.

EXPERIENCE

MARKETING DIRECTOR

Trailblazers Outdoor Gear

2016 - Present

Directed comprehensive marketing campaigns, leading to a 50% increase in

brand awareness.

Developed partnerships with influencers in the outdoor community to enhance

brand credibility.

Implemented CRM tools to improve customer relationship management and

retention strategies.

Created targeted email marketing campaigns that achieved a 25% open rate.

Oversaw budget management for marketing initiatives, ensuring cost-effective

strategies.

Analyzed competitor marketing tactics to refine positioning and messaging.

ASSISTANT MARKETING MANAGER

Explore Outdoors Ltd.

2014 - 2016

Supported the execution of marketing strategies that led to a 30% growth in

customer base.

Managed social media accounts, increasing engagement by 40% through

targeted content.

Coordinated promotional events that attracted over 5,000 participants.

Conducted surveys to gather customer feedback, informing future marketing

initiatives.

Collaborated with sales teams to align marketing efforts with sales goals.

Developed training materials for new marketing staff, enhancing team

performance.

MA

brand development•

digital marketing•

data analytics•

CRM management•

budget oversight•

event coordination•

English•

Spanish•

French•

Launched a community engagement

program that increased local

partnerships by 60%.

•

Achieved a marketing award for the

best campaign in outdoor lifestyle

promotion.

•

Contributed to a significant increase in

market share by 15% within two years.

•


