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SUMMARY

Innovative Outdoor Recreation Marketing Manager with extensive experience in developing strategic marketing initiatives

that resonate with diverse consumer segments. Proven ability to leverage market research and consumer insights to craft

compelling narratives that enhance brand visibility and drive engagement. Expertise in digital marketing, social media

strategy, and community outreach, ensuring alignment with organizational goals while fostering sustainable growth.

WORK EXPERIENCE

Senior Marketing Strategist Adventure Gear Co. Jan 2023 - Present

Led the development of multi-channel marketing campaigns, resulting in a 35% increase in customer engagement.

Conducted market analysis to identify trends and consumer preferences, enhancing product positioning.

Managed a team of 10 marketing professionals, fostering a culture of creativity and accountability.

Implemented a social media strategy that grew follower base by 50% within one year.

Established partnerships with local outdoor organizations to broaden brand reach and visibility.

Monitored campaign performance metrics and adjusted strategies to optimize ROI.

Marketing Coordinator Eco Trails Inc. Jan 2020 - Dec 2022

Assisted in the execution of marketing initiatives, contributing to a 20% increase in overall sales.

Coordinated events and community outreach programs to promote eco-friendly outdoor practices.

Developed content for newsletters and blogs, enhancing customer engagement and loyalty.

Utilized analytics tools to assess campaign effectiveness, driving data-informed decisions.

Collaborated with the design team to create compelling marketing materials.

Maintained relationships with vendors to support promotional activities.

EDUCATION

Bachelor of Science in Marketing, University of Outdoor Studies, 2017 Sep 2019 - Oct 2020

ADDITIONAL INFORMATION

Technical Skills: strategic marketing, digital marketing, consumer insights, team leadership, campaign management,

community outreach

Awards/Activities: Successfully launched a new product line that exceeded sales projections by 40% in the first quarter.

Awards/Activities: Recognized as 'Employee of the Year' for outstanding contributions to brand growth.

Awards/Activities: Developed a sustainability initiative that reduced marketing costs by 15% while enhancing brand

reputation.

Languages: English, Spanish, French


