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SKILLS

EDUCATION

BACHELOR OF SCIENCE IN MARKETING,

UNIVERSITY OF MICHIGAN, 2016

LANGUAGE

ACHIEVEMENTS

integrated marketing•

brand strategy•

audience segmentation•

data measurement•

teamwork•

content development•

English•

Spanish•

German•

Increased client sales by 30% through
effective media strategy execution.

•

Recipient of 'Best Campaign' award at

the annual marketing conference.
•

Successfully launched a campaign that

achieved 1 million impressions in under

three weeks.

•

Michael Anderson
I NTEGRATED  MED IA  PLANNER

Detail-oriented online media planner with a focus on integrated marketing

communications and brand strategy. Expertise in leveraging digital platforms

to create cohesive and impactful media plans that resonate with target

audiences. Demonstrates a strong background in analytics and

measurement, ensuring that campaigns are not only creative but also

effective in achieving business objectives.

EXPERIENCE

INTEGRATED MEDIA PLANNER

Synergy Marketing Group

2016 - Present

Developed integrated media plans that aligned with client marketing

objectives.

Conducted audience segmentation analysis to inform targeted media

placements.

Utilized data analytics tools to measure campaign performance and

effectiveness.

Coordinated with creative teams to ensure brand consistency across all

channels.

Prepared and presented media plans to clients, incorporating feedback and

adjustments.

Monitored industry trends to identify new opportunities for client campaigns.

ONLINE MARKETING SPECIALIST

Bright Ideas Agency

2014 - 2016

Executed online marketing initiatives that resulted in a 15% increase in sales.

Analyzed consumer insights to refine targeting strategies for digital

campaigns.

Developed engaging content for social media to enhance brand presence.

Managed relationships with digital vendors to secure competitive rates.

Reported on campaign performance metrics to stakeholders and clients.

Facilitated training sessions for new team members on media planning

techniques.


