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San Francisco, CA

SKILLS

* Analytics

» Performance Marketing
e A/B Testing

o Data Visualization

» Campaign Management

o Strategic Planning

LANGUAGES
« English
e Spanish
e French

EDUCATION

MASTER OF SCIENCE IN MARKETING
ANALYTICS, DATA UNIVERSITY

ACHIEVEMENTS

o Achieved a 40% increase in lead
conversion through targeted
marketing adjustments.

« Recognized for excellence in data
analysis and strategic insights.

» Developed a proprietary marketing
analytics framework adopted
company-wide.

Michael

ANDERSON

Results-oriented Online Marketing Manager with a strong emphasis on analytics

and performance optimization. Extensive experience in developing data-driven
marketing strategies that yield measurable results. Proven success in managing

large-scale marketing campaigns and utilizing advanced analytics tools to assess
campaign effectiveness. Skilled in fostering cross-departmental collaboration to
align marketing efforts with organizational goals.

WORK EXPERIENCE

PERFORMANCE MARKETING MANAGER
Data-Driven Solutions
2020 - 2025

Designed and implemented performance marketing strategies that increased ROI
by 35%.

Utilized advanced analytics tools to track campaign performance and optimize
spend.

Managed A/B testing initiatives to enhance conversion rates across channels.

Collaborated with product teams to align marketing strategies with product
launches.

Developed dashboards to monitor key performance indicators for marketing
initiatives.

Facilitated training sessions on data analysis techniques for marketing staff.

DIGITAL MARKETING ANALYST
Insight Marketing Agency
2015 - 2020

Conducted comprehensive market analysis to inform digital marketing strategies.
Managed PPC campaigns that improved click-through rates by 45%.

Analyzed user behavior on websites to enhance user experience and retention.
Collaborated with creative teams to develop data-driven content strategies.
Monitored social media metrics to assess brand awareness and engagement.

Presented findings to stakeholders to inform strategic marketing decisions.



