MA

Phone: (555) 234-5678

Email: michael.anderson@email.com
Address: San Francisco, CA

Website: www.michaelanderson.com

EXPERTISE SKILLS

» Nonprofit Marketing
» Social Media Strategy
* Fundraising

» Data Analysis

» Content Development

* Community Engagement

LANGUAGES

* English
* Spanish

e French

CERTIFICATION

* Bachelor of Arts in
Communications, New York
University

REFERENCES

John Smith
Senior Manager, Tech Corp
john.smith@email.com

Sarah Johnson

Director, Innovation Labs
sarah.j@email.com

Michael Brown
VP Engineering, Solutions Inc
mbrown@email.com

MICHAEL ANDERSON

DIGITAL CAMPAIGN MANAGER

Innovative and detail-oriented Online Campaign Specialist with 6 years of
experience in nonprofit digital marketing. Expertise in developing and
executing online campaigns that drive engagement and support fundraising
efforts. Proven ability to harness social media platforms, email marketing, and
content strategies to cultivate relationships with supporters and stakeholders.
Skilled in analyzing campaign performance and leveraging data to refine
strategies that maximize outreach and impact.

PROFESSIONAL EXPERIENCE

Global Charity Network
Digital Campaign Manager

Mar 2018 - Present

¢ Led the development and execution of digital fundraising campaigns,
increasing donations by 45% year-over-year.

e Created compelling content for social media platforms, resulting in a 60%
increase in follower engagement.

e Managed email marketing campaigns that achieved an average open rate of
25% and click-through rate of 15%.

¢ Conducted audience segmentation and targeting to enhance campaign
effectiveness.

o Collaborated with external partners to amplify campaign reach through cross-
promotions.

¢ Analyzed campaign data to provide actionable insights for future initiatives.

Community Impact Group Dec 2015 - Jan 2018

Marketing Coordinator
¢ Assisted in planning and executing community outreach campaigns that raised
awareness of key initiatives.

¢ Developed marketing materials that effectively communicated the
organization’s mission and goals.

¢ Monitored social media channels and responded to inquiries, enhancing
community engagement.

¢ Supported fundraising events through digital marketing strategies, increasing
attendance by 30%.

¢ Coordinated volunteer recruitment campaigns, leveraging digital platforms to
attract candidates.

e Tracked and reported on key performance indicators to measure campaign
success.

ACHIEVEMENTS

* Increased donor retention rates by 50% through targeted engagement strategies.

* Recipient of the 'Outstanding Marketing Award' for exceptional campaign
performance.

« Successfully managed a digital campaign that raised over $1 million for community
programs.



