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SUMMARY

Dynamic and results-driven Online Brand Manager with over a decade of experience in orchestrating comprehensive digital

marketing strategies. Demonstrated expertise in enhancing brand visibility through innovative online campaigns and a deep

understanding of consumer behavior. Proven track record of leveraging data analytics to inform decision-making and

optimize performance metrics. Adept at collaborating with cross-functional teams to align marketing initiatives with

overarching business objectives.

WORK EXPERIENCE

Senior Online Brand Manager Global Digital Solutions Jan 2023 - Present

Developed and executed multi-channel digital marketing campaigns.

Utilized SEO and SEM strategies to enhance organic search visibility.

Managed social media platforms to engage with target audiences.

Analyzed market trends to identify growth opportunities.

Collaborated with product teams to align branding with product launches.

Monitored and reported on campaign performance metrics.

Digital Marketing Manager Innovative Media Group Jan 2020 - Dec 2022

Led a team in creating content strategies for various digital platforms.

Implemented email marketing campaigns that increased customer retention.

Conducted A/B testing to optimize user engagement.

Managed PPC advertising budgets to maximize ROI.

Developed partnerships with influencers to enhance brand reach.

Produced comprehensive reports detailing campaign effectiveness.

EDUCATION

Master of Business Administration (MBA) in Marketing, University of California, Berkeley Sep 2019 - Oct 2020

ADDITIONAL INFORMATION

Technical Skills: Digital Marketing, SEO, SEM, Data Analysis, Brand Management, Content Creation

Awards/Activities: Increased brand engagement by 40% through targeted campaigns.

Awards/Activities: Awarded 'Best Digital Campaign' by the Marketing Association.

Awards/Activities: Successfully launched over 20 products with a 30% increase in market share.

Languages: English, Spanish, French


