CONTACT

t. (555) 234-5678
michael.anderson@email.com

Q@ San Francisco, CA

SKILLS

Corporate Wellness
Program Management
Community Outreach
Nutritional Counseling
Data Analysis

Curriculum Development

LANGUAGES

o English
e Spanish

e French

EDUCATION

BACHELOR OF SCIENCE IN DIETETICS,
STATE UNIVERSITY, 2011

ACHIEVEMENTS

Recognized as Employee of the Year for
outstanding contributions in 2019.

Led a team that won a national award
for innovation in nutrition programs.

Successfully secured funding for
community health initiatives totaling
$100,000.

MICHAEL ANDERSON

CORPORATE NUTRITION PROGRAM MANAGER

PROFILE

Dynamic Nutrition and Dietetics Trainer with extensive experience in
corporate wellness programs and community health initiatives. Demonstrated
proficiency in conducting nutritional assessments and providing tailored
dietary recommendations that align with individual health objectives. Strong
background in developing engaging curriculum and training materials that
enhance learning outcomes. Proven track record of success in leading
workshops that empower participants to make informed dietary choices.

EXPERIENCE

CORPORATE NUTRITION PROGRAM MANAGER

FitLife Enterprises

2016 - Present

¢ Designed corporate wellness initiatives that improved employee health
metrics.

e Conducted nutritional workshops and seminars for over 500 employees.

e Utilized data analytics to measure program effectiveness and participant
engagement.

¢ Collaborated with HR to integrate nutrition into employee benefits.

¢ Developed promotional materials that increased program participation by
50%.

e Provided one-on-one nutritional counseling, achieving a 90% success rate in
client goals.

COMMUNITY NUTRITION OUTREACH COORDINATOR

Healthy Communities Network
2014 - 2016

¢ Implemented nutrition education programs across multiple community centers.
e Trained volunteers to facilitate nutrition workshops, expanding outreach.

e Evaluated community health needs and tailored programs accordingly.

¢ Developed partnerships with local organizations to promote healthy eating.

¢ Monitored program outcomes and reported findings to stakeholders.

¢ Increased community engagement by 60% through effective marketing
strategies.



