
MICHAEL
ANDERSON
Digital Storytelling Manager

Visionary Non-Profit Communications Manager with a strong emphasis on digital storytelling and innovative engagement

strategies. Committed to leveraging technology to enhance communication efforts and connect with diverse audiences. Expertise

in developing and implementing integrated communication campaigns that drive social change and community involvement.

Proven ability to craft compelling narratives that inspire action and support for organizational missions.

WORK EXPERIENCE

Digital Storytelling Manager | Change Makers Foundation Jan 2022 – Present

Communications Strategist | Innovate Non-Profit Network Jul 2019 – Dec 2021

SKILLS

Digital Storytelling Integrated Campaigns Content Strategy Multimedia Production Audience Engagement

Creative Collaboration

EDUCATION

Master of Fine Arts in Creative Writing

Columbia University

2015 – 2019

ACHIEVEMENTS

LANGUAGES

English Spanish French

San Francisco, CA•

(555) 234-5678•

michael.anderson@email.com•

Produced engaging digital content that showcased organizational impact and stories.•

Developed integrated campaigns that utilized video, social media, and blogs.•

Collaborated with creative teams to enhance visual storytelling efforts.•

Analyzed audience engagement data to refine content strategies.•

Facilitated training sessions on digital storytelling for staff and volunteers.•

Managed online platforms to ensure consistent messaging and branding.•

Crafted comprehensive communication strategies that aligned with organizational goals.•

Engaged with stakeholders to gather insights for effective messaging.•

Developed content for various platforms, including websites and newsletters.•

Monitored and evaluated communication effectiveness through analytics.•

Coordinated outreach efforts to enhance community engagement.•

Led brainstorming sessions to foster innovative communication ideas.•

Increased online engagement by 200% through innovative digital campaigns.•

Successfully launched a digital storytelling initiative that reached over 100,000 individuals.•

Received the Creativity in Communication Award from the National Non-Profit Network.•


