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San Francisco, CA

SKILLS

» Digital Marketing

o Community Outreach

+ Content Creation

o Social Media Management

» Data Analytics

e SEO
LANGUAGES
« English
e Spanish
e French
EDUCATION

BACHELOR OF ARTS IN DIGITAL MEDIA,
UNIVERSITY OF CALIFORNIA,
BERKELEY

ACHIEVEMENTS

» Increased website traffic by 150%
through strategic digital campaigns.

* Achieved a 90% open rate on email
newsletters through targeted
messaging.

» Recognized as a top performer in
digital engagement strategies by
industry peers.

Michael

ANDERSON

Innovative Non-Profit Communications Manager with a solid foundation in digital
media and community outreach. Demonstrates a unique ability to leverage
technology to enhance communication strategies and engage diverse audiences.
Expertise in creating impactful digital content that drives engagement and
supports organizational missions. Proven success in developing and executing
social media campaigns that raise awareness and foster community involvement.

WORK EXPERIENCE

DIGITAL COMMUNICATIONS MANAGER
Green Earth Initiative

2020 - 2025

e Developed and executed digital marketing strategies to promote environmental
awareness.

¢ Created engaging content for social media platforms, driving community
interaction.

e Monitored online engagement metrics to optimize content strategies.
e Collaborated with graphic designers to produce visually compelling digital assets.
¢ Managed email marketing campaigns that increased subscriber engagement.

e Utilized SEO best practices to enhance website visibility and traffic.

SOCIAL MEDIA COORDINATOR

Youth Empowerment Network

2015 - 2020

e Executed social media strategies that enhanced youth engagement and
participation.

e Developed content calendars and scheduled posts to maintain consistent
messagding.

e Analyzed social media metrics to measure campaign success and audience
growth.

e Engaged with followers to foster a sense of community and support.
e Collaborated with program teams to promote events and initiatives.

e Trained volunteers on effective social media practices.



