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EXPERTISE SKILLS

* Market Research

» Consumer Behavior
* Qualtrics

+ SPSS

» Data Analysis

* Report Writing

LANGUAGES

* English
* Spanish

e French
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University of Market Studies
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MICHAEL ANDERSON

MARKET RESEARCH ANALYST

Experienced Mixed Methods Researcher with a strong focus on market
research and consumer behavior analysis. Over 7 years of experience in the
retail and consumer goods industries, | have honed my skills in integrating
qualitative research with quantitative data to uncover consumer insights that
drive product development and marketing strategies.

PROFESSIONAL EXPERIENCE

Consumer Insights Corp. Mar 2018 - Present
Market Research Analyst

¢ Conducted mixed methods research to analyze consumer preferences and
behaviors in the retail sector.

¢ Designed surveys using Qualtrics, achieving a 60% response rate from
targeted demographics.

o Utilized SPSS to analyze data, providing insights that informed marketing
strategies.

¢ Collaborated with product development teams to align research findings with
new product launches.

¢ Presented actionable research findings to senior management, influencing key

business decisions.

» Developed training materials for junior analysts on qualitative and quantitative
research methods.

Retail Analytics Group Dec 2015 - Jan 2018

Research Associate
e Supported mixed methods research projects focusing on customer satisfaction
and loyalty.

e Managed data collection through surveys and focus groups, ensuring high-
quality data.

¢ Analyzed qualitative feedback to identify key themes and trends in consumer
behavior.

¢ Created reports that highlighted consumer insights, leading to a 15% increase
in customer retention.

¢ Collaborated with marketing teams to develop targeted campaigns based on
research findings.

o Participated in workshops to present research findings to clients and
stakeholders.

ACHIEVEMENTS

* Increased customer satisfaction scores by 20% through targeted research
initiatives.

» Secured a key client contract by presenting compelling research insights that drove
decision-making.

» Published case studies on successful marketing campaigns influenced by research
findings.



