MA

Phone: (555) 234-5678

Email: michael.anderson@email.com
Address: San Francisco, CA

Website: www.michaelanderson.com

EXPERTISE SKILLS

» Category Management
» Sales Analysis

» Pricing Strategy

* Team Training

* Inventory Management

e Consumer Trends

LANGUAGES

* English
* Spanish

e French

CERTIFICATION

» Bachelor of Business
Administration, Major in Marketing,
State University

REFERENCES

John Smith
Senior Manager, Tech Corp
john.smith@email.com

Sarah Johnson

Director, Innovation Labs
sarah.j@email.com

Michael Brown
VP Engineering, Solutions Inc
mbrown@email.com

MICHAEL ANDERSON

CATEGORY MERCHANDISER

Accomplished Merchandiser with extensive experience in category
management and product assortment optimization. Recognized for analytical
prowess and the ability to leverage data to inform merchandising decisions
that enhance sales performance. Expertise in forecasting consumer demand
and aligning product offerings with market trends to maximize profitability.
Proven capability in developing and executing comprehensive merchandising
plans that reflect brand positioning and customer preferences.

PROFESSIONAL EXPERIENCE

Global Retail Solutions
Category Merchandiser

Mar 2018 - Present

¢ Developed category strategies that resulted in a 30% sales increase year-over-
year.

¢ Conducted in-depth analysis of sales data to inform product assortment
decisions.

¢ Collaborated with suppliers to optimize pricing and promotional strategies.
¢ Trained junior merchandisers on category management best practices.
¢ Led cross-functional teams to execute merchandising initiatives effectively.

e Managed inventory turnover rates to exceed company benchmarks.

Retail Innovations Dec 2015 - Jan 2018

Junior Merchandiser

¢ Assisted in the development of category plans that aligned with business goals.
¢ Analyzed consumer trends to inform product selection and placement.

e Supported promotional activities to enhance product visibility.

¢ Monitored stock levels and reported discrepancies to management.

¢ Coordinated with marketing teams to align merchandising efforts with
campaigns.

¢ Participated in training programs to enhance merchandising skills.

ACHIEVEMENTS

* Increased category sales by 40% through targeted merchandising strategies.
» Received recognition for outstanding performance in category management.

» Successfully launched new product categories that exceeded sales forecasts.



