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PROFILE

Innovative Media Strategy Manager with extensive experience in developing

and implementing effective media strategies that align with corporate

objectives. Commanding knowledge of the digital landscape, integrated

marketing communications, and audience segmentation enables the crafting

of targeted campaigns that resonate with diverse demographics. Skilled in

leveraging analytics to inform decision-making and drive continuous

improvement.

EXPERIENCE

MEDIA STRATEGY DIRECTOR

Tech Forward Media

2016 - Present

Led the strategic direction for multi-channel media campaigns, resulting in a

50% increase in lead generation.

Oversaw a budget of $5 million, optimizing spend across various media

platforms.

Implemented a new analytics framework that improved campaign tracking

accuracy.

Collaborated with product teams to align messaging with market needs.

Developed training programs for team members, enhancing overall skill sets.

Established strategic partnerships with key media outlets to expand reach.

DIGITAL MEDIA SPECIALIST

Creative Digital Group

2014 - 2016

Executed digital media strategies across social media, email, and web

platforms.

Utilized SEO and PPC tactics to improve online visibility.

Monitored and reported on campaign performance metrics regularly.

Engaged in continuous market research to refine targeting strategies.

Collaborated with content creators to ensure cohesive messaging.

Provided insights that informed future campaign strategies and adjustments.

MA

Integrated Marketing•

Audience Segmentation•

Project Management•

Analytics•

Digital Strategy•

Partnership Development•

English•

Spanish•

French•

Achieved a 35% improvement in

campaign effectiveness through data-

driven strategies.

•

Recognized as 'Top Performer' for three

consecutive years within the

organization.

•

Successfully launched a viral campaign

that reached over 1 million users within

a week.

•


