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EXPERTISE SKILLS

* Media Training
 Strategic Planning

* Market Analysis

 Client Consulting

* Performance Improvement

* Team Development

LANGUAGES

* English
* Spanish

e French

CERTIFICATION

» Master of Science in Advertising,
Northwestern University

REFERENCES

John Smith
Senior Manager, Tech Corp
john.smith@email.com

Sarah Johnson

Director, Innovation Labs
sarah.j@email.com

Michael Brown
VP Engineering, Solutions Inc
mbrown@email.com

MICHAEL ANDERSON

LEAD MEDIA TRAINER

Seasoned Media Planning Trainer with a robust background in traditional and
digital media, boasting 20 years of experience in the advertising sector.
Specializes in creating impactful training programs that enhance media
planning skills across various platforms. Adept at analyzing market trends and
consumer behavior to inform strategic planning decisions. Recognized for an
ability to bridge the gap between theoretical knowledge and practical
application, ensuring participants leave with actionable insights.

PROFESSIONAL EXPERIENCE

National Advertising Agency Mar 2018 - Present

Lead Media Trainer
e Conducted comprehensive training sessions on media planning and execution
for over 500 professionals.

¢ Implemented a mentorship program that paired seasoned planners with junior
staff.

o Utilized case studies to illustrate successful media strategies and outcomes.

e Evaluated training needs through assessments and feedback to tailor programs
accordingly.

¢ Collaborated with clients to develop customized training solutions.

¢ Facilitated discussions on industry trends and best practices.

Consulting Group Dec 2015 - Jan 2018

Senior Media Consultant
¢ Provided strategic media consulting services to a diverse range of clients.
¢ Developed training materials and resources for media planning best practices.

¢ Advised clients on optimizing media budgets and increasing campaign
effectiveness.

e Conducted market analysis to identify opportunities for growth.
e Trained clients' teams on the implementation of media strategies.

¢ Presented findings to executive teams, enhancing decision-making processes.

ACHIEVEMENTS

» Achieved a 60% increase in training program attendance and engagement.

» Recognized for developing a training program that became a model for the
organization.

» Successfully launched multiple training initiatives that improved client campaign
performance by 40%.



