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MICHAEL ANDERSON
D I G I TA L M E D I A P L A N N E R

Insightful and detail-oriented Media Planning Research Analyst with a solid
foundation in qualitative and quantitative research methodologies.
Demonstrated proficiency in data interpretation and translating findings into
strategic media recommendations that resonate with target audiences.
Experienced in collaborating with cross-functional teams to develop
comprehensive media plans that align with overarching marketing objectives.

PROFESSIONAL EXPERIENCE

NextGen Marketing
Digital Media Planner

Mar 2018 - Present

Developed integrated media plans utilizing advanced analytics.

Conducted audience segmentation to improve targeting accuracy.

Managed relationships with media vendors to ensure optimal ad placements.

Analyzed campaign data to provide actionable insights for future strategies.

Facilitated workshops to educate clients on media trends.

Achieved a 20% increase in engagement rates through targeted campaigns.

Insight Media
Market Research Assistant

Dec 2015 - Jan 2018

Supported the development of market research reports for clients.

Conducted surveys and focus groups to gather consumer insights.

Analyzed data trends to support media planning efforts.

Collaborated with senior analysts to refine research methodologies.

Provided administrative support for research projects.

Contributed to a project that enhanced data quality by 35%.

ACHIEVEMENTS

Qualitative Research•

Digital Marketing•

Audience Analysis•

Data Interpretation•

Strategic Communication•

Campaign Development•

English•

Spanish•

French•

Bachelor of Science in
Communications, University of
Florida, 2018

•

Increased client engagement by 40% through innovative media strategies.•

Recognized for excellence in data analysis in 2022.•

Successfully led a team project that improved report accuracy by 25%.•


