. CONTACT

X, (555) 234-5678

michael.anderson@email.com

Q@ San Francisco, CA

© EDUCATION

Master of Arts in Integrated
Marketing Communications

Northwestern University
2016-2020

* SKILLS

* Media Strategy

« Campaign Management
Analytics
Budget Optimization
Team Leadership

Client Engagement

% LANGUAGES

* English
e Spanish

e French

MICHAEL
ANDERSON

Media Operations Manager

Results-driven media planning manager with a strong foundation in traditional and digital
media landscapes. Extensive experience in developing and executing comprehensive
media strategies that drive brand growth and consumer engagement. Recognized for the
ability to analyze complex market data and derive actionable insights that inform media
planning. Proven success in managing multi-million dollar media budgets and negotiating
advantageous contracts with media vendors.

@ WORK EXPERIENCE

Media Operations Manager 2020-2023

Innovative Marketing Solutions

Led the development and execution of media operations strategies.

Managed cross-channel media budgets to maximize ROI.

Analyzed campaign performance and adjusted strategies based on data insights.

Collaborated with creative teams to ensure cohesive messaging across platforms.

Negotiated media contracts to secure favorable terms for clients.

Mentored junior planners in media operations best practices.

Media Planner 2019-2020

Creative Strategies Agency

« Developed media plans that aligned with client marketing objectives.

« Conducted market research to identify target audiences and trends.

o Utilized media planning software to optimize ad placements.

» Monitored campaign performance and provided regular updates to clients.
« Collaborated with account managers to ensure project alignment.

Engaged with clients to gather feedback and refine media strategies.

% ACHIEVEMENTS

o Increased media campaign ROI by 35% through strategic adjustments.

« Recognized for outstanding leadership in managing high-impact media campaigns.

o Successfully executed a major media campaign that resulted in a 50% increase in
brand awareness.



