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MASTER OF BUSINESS

ADMINISTRATION, HARVARD BUSINESS

SCHOOL

ACHIEVEMENTS

MICHAEL ANDERSON
MED IA  STRATEGY  LEAD

PROFILE

Accomplished media planning manager with extensive experience in

orchestrating targeted media campaigns that elevate brand awareness and

drive consumer engagement. Expertise encompasses the utilization of

advanced media planning software to optimize advertising expenditures and

enhance overall campaign effectiveness. Recognized for an innovative

approach to problem-solving and a profound understanding of emerging

digital media trends.

EXPERIENCE

MEDIA STRATEGY LEAD

Global Marketing Agency

2016 - Present

Crafted innovative media strategies tailored to client objectives.

Leveraged data analytics to refine audience targeting and media selection.

Coordinated with creative teams to ensure cohesive campaign messaging.

Analyzed competitive landscape to position client brands effectively.

Directed media budget allocation to maximize impact across channels.

Trained junior staff in best practices for media planning and execution.

JUNIOR MEDIA PLANNER

Dynamic Media Group

2014 - 2016

Supported the development of media plans that met client specifications.

Conducted competitive analysis to inform strategic recommendations.

Utilized various media tracking tools to monitor campaign performance.

Assisted in budget management and reporting for media expenditures.

Participated in client meetings to discuss campaign adjustments and results.

Collaborated with cross-functional teams to ensure alignment on project

goals.

MA

Media Analysis•

Strategic Planning•

Budget Management•

Digital Marketing•

Team Collaboration•

Client Relations•

English•

Spanish•

French•

Achieved a 25% increase in client

satisfaction scores through improved

media strategies.

•

Recognized as 'Employee of the Month'

for exceptional contributions to

campaign success.

•

Successfully executed a media

campaign that resulted in a 50%

increase in brand engagement.

•


