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SKILLS

EDUCATION

BACHELOR OF SCIENCE IN MARKETING -

UNIVERSITY OF ILLINOIS

LANGUAGE

ACHIEVEMENTS

Media Analysis•

Strategic Planning•

Campaign Execution•

Data-Driven Insights•

Vendor Relations•

Client Engagement•

English•

Spanish•

German•

Improved campaign performance metrics
by 25% through strategic media

adjustments.

•

Received commendation for excellence
in media analysis from senior

management.

•

Developed a comprehensive training
guide for junior analysts that enhanced

team productivity by 30%.

•

Michael Anderson
MED IA  ANALYST

Detail-oriented Media Planning Executive with a strong foundation in both

traditional and digital media strategies, possessing a keen eye for identifying

emerging trends and leveraging them to enhance campaign effectiveness.

Experience in managing campaigns that consistently exceed performance

benchmarks through strategic planning and execution. Proven ability to

collaborate with creative teams and clients to align media strategies with

overarching business goals.

EXPERIENCE

MEDIA ANALYST

Insightful Media Group

2016 - Present

Analyzed media performance data to identify opportunities for optimization,

contributing to a 30% increase in campaign efficiency.

Collaborated with planning teams to develop data-driven media strategies

tailored to client objectives.

Managed relationships with media vendors to ensure timely execution of

campaigns and adherence to budgets.

Utilized advanced analytics tools to track campaign performance and

generate comprehensive reports.

Participated in client strategy meetings, providing insights based on

performance metrics.

Assisted in the development of training materials for new hires in media

analytics.

ASSISTANT MEDIA PLANNER

Adventurous Marketing Co.

2014 - 2016

Supported the planning and execution of media strategies that resulted in a

20% increase in brand visibility.

Conducted market research to identify target audiences and inform media

buying decisions.

Coordinated with creative teams to ensure alignment of messaging across

channels.

Monitored campaign performance and provided recommendations for

improvement.

Prepared reports detailing media performance metrics for client

presentations.

Maintained organized records of media placements and budgets.


