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San Francisco, CA

SKILLS

» Instructional design

» Data-driven insights

» Experiential learning

« Student collaboration

o Campaign management

¢ Inclusive education

LANGUAGES
« English
e Spanish
e French

EDUCATION

BACHELOR OF ARTS IN MARKETING,
UNIVERSITY OF BUSINESS STUDIES

ACHIEVEMENTS

¢ Increased course enrollment by 20%
through innovative marketing
strategies.

* Received 'Excellence in Teaching'

award from the local education board.

o Successfully launched a student
internship program with local
agencies.

Michael

ANDERSON

Strategic Media Planning Educator with a robust background in advertising and
marketing, coupled with a passion for nurturing the next generation of media
professionals. Renowned for a comprehensive approach that combines
theoretical knowledge with practical application, ensuring students are well-
prepared for the demands of the industry. Expertise in utilizing data-driven
insights to inform instructional design and enhance student learning outcomes.

WORK EXPERIENCE

MEDIA PLANNING LECTURER
City University of Marketing
2020 - 2025

e Delivered lectures on media planning principles and practices to undergraduate
students.

e Developed course materials that incorporate the latest industry trends.

e Facilitated group projects that simulate real-world media planning scenarios.
e Collaborated with local businesses to provide students with case studies.

e Conducted assessments to evaluate student understanding and performance.

¢ Organized networking events connecting students with industry professionals.

ADVERTISING CAMPAIGN COORDINATOR

Creative Media Agency

2015 - 2020

e Coordinated the execution of multi-channel advertising campaigns for clients.
e Analyzed campaign performance data to optimize media placements.

e Collaborated with creative teams to ensure alignment with brand messaging.
e Developed reports to communicate campaign insights to clients.

e Managed budgets to maximize return on investment.

e Trained new team members on campaign management processes.



