MICHAEL
ANDERSON

Senior Media Buyer

. CONTACT Experienced Media Planning Associate with a solid foundation in integrated marketing

and consumer engagement strategies. With over seven years in the industry, this
R, (555) 234-5678 professional has a proven track record of executing successful media campaigns that
align with client objectives. Known for analytical prowess and the ability to derive

Y i i . . .
&4 michael.anderson@email.com actionable insights from complex data sets.

Q@ San Francisco, CA

@ WORK EXPERIENCE

Senior Media Buyer 2020-2023

Visionary Media Group

© EDUCATION

Bachelor of Arts in Marketing
New York University

» Led strategic media buying efforts across digital and traditional platforms, achieving a
35% increase in audience engagement.

% SKILLS « Negotiated contracts with media vendors to secure competitive pricing and
placements.

* Integrated Marketing » Analyzed campaign performance data to optimize ongoing strategies and budgets.
Media Buying « Collaborated with marketing teams to ensure cohesive messaging across all channels.
Data Analysis » Presented comprehensive reports to stakeholders, highlighting campaign successes
Stakeholder Communication and areas for improvement.

Campaign Optimization » Conducted market research to inform future media planning initiatives.

Market Research .
Media Planner 2019-2020

Integrated Advertising Solutions
%» LANGUAGES

+ Developed media strategies that aligned with client goals, resulting in a 20% increase
o English in ROI.

e Spanish « Executed media buys across various channels, including TV, radio, and digital.

e French « Monitored and reported on campaign performance metrics to stakeholders.

» Collaborated with creative teams to ensure alignment of messaging and branding.
« Conducted audience analysis to refine targeting strategies.

« Maintained strong relationships with media vendors to facilitate effective negotiations.

% ACHIEVEMENTS

o Achieved a 45% increase in campaign performance through strategic adjustments.

» Recognized with an internal award for outstanding media negotiation skills.

o Successfully launched a new client campaign that exceeded revenue targets by 30%.




