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MICHAEL ANDERSON
M E D I A P L A N N I N G  M A N A G E R

Innovative Media Planning Associate specializing in integrated marketing
communications with a strong emphasis on digital transformation. With over
eight years of experience, this professional excels at crafting and executing
media strategies that resonate with consumers across platforms.
Demonstrates an exceptional ability to leverage data analytics for strategic
insights, ensuring alignment with clients’ business objectives.

PROFESSIONAL EXPERIENCE

Global Media Network
Media Planning Manager

Mar 2018 - Present

Managed a team of media planners to develop and execute innovative media
strategies for high-impact campaigns.

Oversaw budget allocation and optimization, resulting in a 20% reduction in
costs.

Utilized advanced analytics to drive strategic decision-making and campaign
adjustments.

Collaborated with cross-functional teams to ensure cohesive branding across
all media channels.

Presented campaign strategies and results to senior leadership, influencing
future media direction.

Fostered relationships with key media vendors to negotiate advantageous
terms.

Creative Advertising Agency
Digital Media Planner

Dec 2015 - Jan 2018

Developed digital media plans that increased online engagement by 35% year-
over-year.

Analyzed campaign data to provide actionable insights and recommendations
to clients.

Executed programmatic media buys to enhance targeting efficiency.

Coordinated with creative teams to align digital content with overall media
strategies.

Maintained comprehensive reports on media performance and budget
adherence.

Engaged in continuous learning to adopt new tools and strategies in digital
marketing.

ACHIEVEMENTS

Integrated Marketing•

Digital Transformation•

Budget Management•

Team Development•

Performance Analytics•

Stakeholder Engagement•

English•

Spanish•

French•

Master of Arts in Media Studies,
Columbia University, 2015

•

Increased client retention rates by 30% through successful campaign execution.•

Developed an award-winning campaign recognized at the National Advertising
Awards.

•

Successfully launched a new digital strategy that contributed to a 25% growth in
client revenue.

•


