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SUMMARY

Strategic thinker with extensive experience in media operations and planning, adept at optimizing resource allocation to
maximize efficiency and drive campaign effectiveness. Proven track record in managing cross-functional teams to deliver
high-impact media strategies that resonate with target audiences. Expertise in analyzing market trends and utilizing data-
driven insights to inform decision-making processes.

WORK EXPERIENCE

Senior Media Operations Planner Global Media Solutions Jan 2023 - Present

« Directed comprehensive media planning strategies across multiple channels.
e Managed a budget exceeding $5 million, ensuring optimal resource allocation.
e Collaborated with creative teams to develop compelling advertising content.
e Utilized advanced analytics tools to assess campaign performance and ROI.
¢ Implemented process improvements that reduced operational costs by 15%.

e Developed training programs for junior planners to enhance team capabilities.

Media Planner Innovative Marketing Agency Jan 2020 - Dec 2022
¢ Executed targeted media plans that increased brand visibility by 30%.

¢ Analyzed audience demographics to refine media strategies effectively.

* Negotiated media buy contracts, achieving a 20% cost savings.

* Monitored competitor activities to inform strategic adjustments.

¢ Coordinated with data analytics teams to enhance reporting accuracy.

¢ Presented campaign results to senior management with actionable insights.

EDUCATION

Master of Business Administration, Marketing, University of California, Berkeley Sep 2019 - Oct 2020

ADDITIONAL INFORMATION

¢ Technical Skills: media planning, budget management, data analysis, team leadership, contract negotiation, process
optimization

+ Awards/Activities: Recognized as 'Employee of the Year' for outstanding contributions in 2022.

o Awards/Activities: Successfully led a cross-channel campaign that generated a 50% increase in customer engagement.

« Awards/Activities: Achieved a 95% client satisfaction rate based on post-campaign surveys.

¢ Languages: English, Spanish, French



