MICHAEL
ANDERSON

Advertising Ethics Researcher

e San Francisco, CA
« (555) 234-5678

» michael.anderson@email.com

Strategic Media Ethics Researcher with a focus on the ethical implications of advertising and marketing practices. Experienced in

evaluating the impact of media campaigns on public perceptions and ethical standards. Proficient in developing ethical marketing

frameworks that guide responsible advertising practices. A collaborative professional with a history of engaging with industry

stakeholders to promote ethical advertising initiatives.

WORK EXPERIENCE

Advertising Ethics Researcher | Ethical Advertising Council

o Conducted research on the ethical implications of advertising practices.
» Developed guidelines for responsible advertising campaigns.

» Engaged with advertisers to promote ethical marketing practices.

» Analyzed consumer perceptions of advertising ethics.

» Presented findings to advertising industry stakeholders.

« Authored articles on ethical advertising trends and practices.

Marketing Ethics Consultant | Consumer Ethics Institute

* Provided ethical guidance on marketing strategies to various organizations.

« Conducted workshops on ethical marketing principles.

» Evaluated the impact of marketing practices on consumer trust.

» Collaborated with brands to develop ethical advertising initiatives.

* Engaged with community stakeholders to address marketing ethics concerns.

» Published reports on the state of advertising ethics in the industry.

SKILLS

Jan 2022 - Present

Jul 2019 - Dec 2021

Advertising ethics Marketing strategy Consumer analysis Stakeholder engagement

Ethical guidelines development

EDUCATION

Research writing

Master's in Marketing Ethics
University of Advertising

ACHIEVEMENTS

2015 -2019

» Developed a widely adopted ethical advertising framework for brands.
» Recognized for excellence in marketing ethics by industry associations.

» Published influential research that shaped advertising practices.

LANGUAGES

English Spanish French



