M I C HAE L « San Francisco, CA
AN D E RSO N « (555) 234-5678

» michael.anderson@email.com
Media Director

Results-driven Media Buying Planner with a focus on integrating data-driven insights into media strategies. Proven expertise in
maximizing advertising budgets while achieving significant returns on investment. Renowned for the ability to analyze market
dynamics and consumer behavior to inform strategic decision-making. Strong negotiation skills facilitate partnerships with media
vendors, securing premium placements that enhance campaign visibility.

WORK EXPERIENCE

Media Director | Proactive Media Group Jan 2022 - Present

« Led media buying efforts that resulted in a 35% increase in audience engagement.

» Utilized advanced data analytics tools to monitor and optimize campaign performance.
» Negotiated contracts with media partners, achieving a 20% cost reduction.

» Oversaw a team responsible for executing multi-channel media campaigns.

» Conducted market research to identify opportunities for growth and improvement.

» Presented insights and recommendations to executive leadership, driving strategic decisions.

Senior Media Buyer | Innovative Media Solutions Jul 2019 - Dec 2021

« Developed and implemented media buying strategies that increased sales by 40%.

« Utilized programmatic advertising tools to enhance targeting efficiency.

+ Negotiated favorable media rates and placements, ensuring optimal resource allocation.
» Collaborated with cross-functional teams to ensure alignment on marketing objectives.
* Monitored and analyzed campaign performance metrics to inform future strategies.

» Provided training and mentorship to junior media buyers, fostering team development.

SKILLS

Data Analysis Media Buying Negotiation Campaign Optimization Team Leadership Market Research

EDUCATION

Bachelor of Arts in Communication Studies 2015 -2019
University of Washington

ACHIEVEMENTS

» Increased campaign ROI by 75% through innovative media strategies.
» Received 'Top Performer' award for outstanding contributions to media buying.

o Successfully managed a campaign that achieved a 50% increase in brand recognition.

LANGUAGES

English Spanish French



