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SKILLS

EDUCATION

MASTER OF SCIENCE IN MARKETING,

NORTHWESTERN UNIVERSITY

LANGUAGE

ACHIEVEMENTS

Quantitative Analysis•

Media Strategy•

Budget Management•

Team Leadership•

Market Research•

Data Interpretation•

English•

Spanish•

German•

Increased overall campaign
effectiveness by 70% through data-

driven strategies.

•

Received industry recognition for
innovative media solutions.

•

Successfully led a team that won a

prestigious marketing award for
excellence.

•

Michael Anderson
MED IA  BUY ING  D I RECTOR

Analytical Media Buying Planner with a strong foundation in quantitative

analysis and market research. Demonstrates exceptional ability to design

and implement media strategies that are not only cost-effective but also

aligned with overarching business objectives. Recognized for proficiency in

utilizing data analytics tools to derive actionable insights that enhance media

performance.

EXPERIENCE

MEDIA BUYING DIRECTOR

Visionary Media Group

2016 - Present

Directed media buying strategies that resulted in a 40% increase in brand

engagement.

Utilized advanced data analytics to inform media planning and execution.

Negotiated media contracts that achieved a 25% reduction in costs.

Oversaw a team of media planners and buyers, ensuring alignment with

strategic goals.

Conducted comprehensive market analysis to identify new opportunities.

Presented performance reports to C-suite executives, highlighting key

insights and recommendations.

SENIOR MEDIA ANALYST

Ad Masters Agency

2014 - 2016

Analyzed media performance data to inform strategic decisions and optimize

campaigns.

Supported the development of media plans based on client objectives and

target audiences.

Assisted in managing media budgets and ensuring efficient use of resources.

Prepared detailed reports for clients, showcasing campaign performance

metrics.

Maintained strong relationships with media vendors for optimal placements.

Conducted competitive analysis to identify market trends and insights.


