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SKILLS

EDUCATION

BACHELOR OF SCIENCE IN MARKETING,

FLORIDA STATE UNIVERSITY

LANGUAGE

ACHIEVEMENTS

Integrated Marketing•

Media Planning•

Budget Management•

Data Analysis•

Team Collaboration•

Vendor Negotiation•

English•

Spanish•

German•

Increased campaign ROI by 35% through
innovative media strategies.

•

Awarded 'Media Innovator of the Year'

for outstanding contributions in 2022.
•

Successfully negotiated media buys that

resulted in a 20% cost reduction.
•

Michael Anderson
LEAD  MED IA  BUYER

Visionary Media Buying Manager with a strong foundation in integrated

marketing communications and over ten years of progressive experience in

media planning and execution. Expertise in crafting innovative media

strategies that resonate with audiences and drive conversion rates. Proven

ability to analyze market trends and consumer behavior, utilizing insights to

inform strategic media decisions.

EXPERIENCE

LEAD MEDIA BUYER

Media Masters Inc.

2016 - Present

Led the development of integrated media campaigns that increased client

engagement by 40%.

Managed a $4 million media budget across various channels, ensuring

optimal allocation.

Utilized data-driven insights to refine audience targeting and improve

campaign outcomes.

Established strong relationships with media vendors to secure prime

advertising spots.

Conducted training sessions for junior staff on media planning and buying

techniques.

Presented strategic recommendations to executive leadership based on data

analysis.

MEDIA BUYING ANALYST

AdVision Partners

2014 - 2016

Assisted in the execution of media plans, focusing on digital and social media

platforms.

Conducted performance analysis to identify trends and optimize campaign

strategies.

Supported senior media buyers in negotiations with media outlets.

Monitored budget expenditures and reported on campaign financial

performance.

Engaged in collaborative brainstorming sessions to enhance creative

strategies.

Maintained up-to-date knowledge of industry trends and best practices.


