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(555) 234-5678
michael.anderson@email.com
San Francisco, CA

www.michaelanderson.com

SKILLS

Integrated Media Strategy
Budget Management

Performance Analysis

Media Negotiation

Cross-Channel Collaboration

Market Research

EDUCATION

BACHELOR OF SCIENCE IN ADVERTISING,
UNIVERSITY OF FLORIDA

LANGUAGE

English
Spanish

German

ACHIEVEMENTS

Increased overall campaign ROI by 30%
through strategic media planning.

Awarded 'Best New Talent' by the
Advertising Association in 2018.

Managed successful campaigns for over
20 clients, significantly boosting brand
awareness.

Michael Anderson

INTEGRATED MEDIA BUYER

Results-oriented media buyer with a strong focus on integrating traditional
and digital media strategies to maximize advertising effectiveness. Proven
track record of developing successful media campaigns that resonate with
target audiences and achieve measurable results. Expertise in budget
management, media negotiation, and performance analysis, ensuring
campaigns are executed within financial parameters while delivering optimal
outcomes.

EXPERIENCE

INTEGRATED MEDIA BUYER

Synergy Marketing Group
2016 - Present

e Executed integrated media buying strategies across television, radio, and
digital platforms.

e Managed a $3 million advertising budget, ensuring optimal allocation of
resources.

e Analyzed campaign metrics to inform strategic adjustments and improve
performance.

e Collaborated with cross-functional teams to align marketing messages
across channels.

¢ Negotiated contracts with media vendors, achieving significant cost savings.

e Presented campaign results and insights to clients, fostering transparency
and trust.

JUNIOR MEDIA BUYER
Creative Advertising Solutions

2014 - 2016

e Assisted in the development of media plans and strategies for various
clients.

e Monitored campaign performance and prepared regular reports for
management.

e Coordinated with external vendors to ensure timely execution of media buys.
e Conducted market research to identify new advertising opportunities.
e Supported senior media buyers in negotiations and contract management.

¢ Participated in team meetings to discuss campaign strategies and outcomes.



