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San Francisco, CA

SKILLS

* Programmatic Buying

» Digital Strategy

¢ Real-Time Bidding

+ Market Analysis

» Campaign Management

» Audience Insights

LANGUAGES
« English
e Spanish
e French

EDUCATION

BACHELOR OF ARTS IN MEDIA
STUDIES, UNIVERSITY OF
WASHINGTON

ACHIEVEMENTS

» Achieved a 70% increase in campaign
performance through innovative media
strategies.

* Recognized as 'Top Performer' in the
company for exceptional results in
2022.

» Successfully launched over 50
campaigns with an average ROI of
40%.

Michael

ANDERSON

Innovative media buyer with a strong emphasis on utilizing emerging technologies
to enhance advertising effectiveness. Proven ability to develop and implement
cutting-edge media strategies that drive brand awareness and customer
engagement. Extensive experience in analyzing market trends and consumer
behaviors to inform media planning and execution. Skilled in leveraging
programmatic buying and real-time bidding to optimize ad spend and improve
campaign outcomes.

WORK EXPERIENCE

PROGRAMMATIC MEDIA BUYER

TechSavvy Advertising

2020 - 2025

¢ Developed programmatic buying strategies that increased ad impressions by 60%.
e Utilized advanced analytics tools to optimize real-time bidding processes.

e Collaborated with data scientists to refine audience segmentation and targeting.

e Managed multiple campaigns concurrently, ensuring timely delivery and budget
adherence.

e Conducted competitor analysis to identify best practices and industry
benchmarks.

e Presented campaign results to clients, showcasing data-driven successes.

DIGITAL MEDIA STRATEGIST
Next Level Media
2015 - 2020

e Designed and implemented digital media strategies that boosted engagement by
45%.

e Monitored and analyzed campaign performance, adjusting tactics as necessary.

e Worked closely with creative teams to develop impactful ad content.

e Managed relationships with digital platforms, negotiating favorable ad placements.
e Utilized social media analytics tools to inform content strategies.

e Conducted training sessions for junior staff on emerging media trends.



