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PROFILE

Dynamic media buyer with a robust background in digital advertising and a

focus on innovative campaign development. Recognized for exceptional

analytical skills and the ability to drive results through strategic planning and

execution. Extensive experience in utilizing cutting-edge tools and

technologies to enhance media buying efficiency and effectiveness. Proven

success in managing multi-channel campaigns and optimizing ad spend to

achieve maximum impact.

EXPERIENCE

DIGITAL MEDIA BUYER

NextGen Marketing

2016 - Present

Executed comprehensive digital media buying campaigns across social and

search platforms.

Analyzed audience insights to refine targeting strategies and improve

engagement.

Utilized analytics tools to measure campaign performance and inform

optimization efforts.

Collaborated with creative teams to develop compelling ad content that

resonates with target audiences.

Managed relationships with digital vendors to ensure timely and cost-effective

ad placements.

Conducted competitive analysis to identify market trends and opportunities.

MEDIA COORDINATOR

Creative Solutions Agency

2014 - 2016

Supported the media buying team in executing campaigns across various

channels.

Maintained media schedules and monitored campaign delivery metrics.

Assisted in the preparation of media plans and budgets for client

presentations.

Compiled reports on campaign performance, providing actionable insights for

future strategies.

Coordinated with external vendors to ensure compliance with media

specifications.

Facilitated team meetings to discuss campaign progress and optimization

tactics.

MA

Digital Advertising•

Campaign Optimization•

Relationship Management•

Data-Driven Strategy•

Social Media Marketing•

Performance Analytics•

English•

Spanish•

French•

Achieved a 50% increase in lead

generation through targeted digital

campaigns.

•

Recognized as 'Employee of the Year'

for outstanding performance in 2021.

•

Successfully launched over 100 digital

campaigns with an average ROI of 25%.

•


