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SKILLS

LANGUAGES

EDUCATION

MASTER OF ARTS IN VISUAL

COMMUNICATION, NEW YORK

UNIVERSITY, 2012

ACHIEVEMENTS

MICHAEL ANDERSON
LEAD  V ISUAL  DES IGNER

PROFILE

Dynamic Marketing Visual Designer with extensive experience in leveraging

design to enhance brand storytelling and consumer engagement.

Demonstrates proficiency in the latest design technologies and

methodologies, ensuring that visual assets are not only aesthetically pleasing

but also strategically aligned with marketing objectives. Known for a unique

ability to blend creativity with analytical thinking, resulting in campaigns that

effectively capture audience interest and drive conversions.

EXPERIENCE

LEAD VISUAL DESIGNER

NextGen Marketing Agency

2016 - Present

Directed the visual design of integrated marketing campaigns, achieving a

50% increase in client satisfaction.

Utilized design thinking principles to enhance user experience across digital

platforms.

Supervised the creation of promotional materials, ensuring alignment with

brand strategy.

Implemented feedback loops with clients to refine design projects

continuously.

Trained and developed junior designers, fostering a culture of creativity.

Evaluated design performance metrics to optimize future campaigns.

GRAPHIC DESIGNER

Visionary Designs Ltd.

2014 - 2016

Created visual content for social media platforms, increasing engagement by

35%.

Developed brand guidelines that streamlined design processes.

Collaborated with cross-functional teams to ensure cohesive branding.

Produced print and digital assets for various marketing initiatives.

Conducted market research to inform design decisions and strategies.

Presented design concepts to clients, integrating their feedback into final

products.

MA

Visual Storytelling•

Digital Asset Management•

Creative Problem Solving•

Market Research•

Client Relations•

Design Thinking•

English•

Spanish•

French•

Received the 'Innovative Designer'

award at the Global Marketing Summit

2021.

•

Increased social media reach by 60%

through targeted visual campaigns.

•

Successfully managed a project that

resulted in a 40% increase in sales

leads.

•


