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EXPERTISE SKILLS

 cross-cultural research
 global marketing

» team leadership
 qualitative methodologies
* strategic analysis

* public speaking

LANGUAGES

* English
* Spanish

e French

CERTIFICATION

e Master of Arts in International
Business, University of London,
2011
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Michael Brown
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MICHAEL ANDERSON

GLOBAL MARKET RESEARCH DIRECTOR

Accomplished market research professional with extensive experience in
international markets and cross-cultural consumer behavior. Exceptional ability
to conduct thorough market analyses that inform global marketing strategies
and enhance brand positioning. Proficient in utilizing a variety of research
methodologies to gather insights that drive business growth and customer
satisfaction. Strong leadership skills demonstrated through successful
management of diverse teams and projects across multiple regions.

PROFESSIONAL EXPERIENCE

International Marketing Solutions Mar 2018 - Present
Global Market Research Director

o Directed global market research initiatives, ensuring alignment with corporate
strategy and regional objectives.

e Led a team of researchers across multiple countries to gather and analyze
market data.

+ Developed methodologies tailored to specific cultural contexts, enhancing
research effectiveness.

¢ Presented findings to executive leadership, influencing global marketing
strategies.

e Managed a significant research budget, ensuring optimal allocation of
resources.

o Established partnerships with local research firms to enhance data collection
efforts.

Cultural Insights Agency Dec 2015 - Jan 2018
Senior Research Consultant

¢ Conducted qualitative and quantitative research to understand cultural
differences in consumer behavior.

¢ Provided strategic recommendations to clients based on comprehensive
research findings.

¢ Facilitated workshops to communicate research insights and foster
collaboration among stakeholders.

¢ Authored white papers on emerging trends in global consumer behavior.

e Engaged in public speaking at industry conferences to share insights and best
practices.

¢ Developed training materials to enhance team capabilities in cross-cultural
research methodologies.

ACHIEVEMENTS

 Increased market entry success rate by 40% through culturally informed research
strategies.

» Awarded 'Excellence in Research' for contributions to global marketing initiatives.

+ Successfully launched a research program that improved client satisfaction ratings
by 25%.



