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PROFILE

Dynamic Market Research Director with a robust background in consumer

insights and strategic marketing, boasting over a decade of experience in the

retail sector. Specializes in harnessing market data to inform product

development and promotional strategies that resonate with target audiences.

Proven ability to lead multidisciplinary teams in the execution of

comprehensive research projects, translating complex data into actionable

business strategies.

EXPERIENCE

MARKET RESEARCH DIRECTOR

Retail Innovations Inc.

2016 - Present

Led a team of researchers to develop consumer insights that informed retail

strategy.

Implemented advanced analytics to evaluate customer purchasing patterns.

Facilitated workshops with stakeholders to align research outcomes with

marketing efforts.

Oversaw the development of a proprietary market research platform.

Produced detailed reports that influenced executive decision-making.

Negotiated contracts with external research vendors to maximize budget

efficiency.

SENIOR RESEARCH CONSULTANT

Market Solutions Group

2014 - 2016

Conducted market assessments to identify emerging trends in retail.

Developed comprehensive reports for clients outlining strategic

recommendations.

Trained junior analysts in data collection and analysis methodologies.

Collaborated with marketing teams to optimize campaigns based on research

insights.

Utilized statistical software to analyze data sets and present findings.

Engaged in client presentations to communicate research results effectively.

MA

consumer insights•

retail strategy•

data visualization•

market analysis•

team leadership•

budget management•

English•

Spanish•

French•

Achieved a 30% increase in customer

retention through targeted research

initiatives.

•

Received the 'Best Marketing Strategy'

award for innovative research

applications.

•

Successfully launched a new product

line based on consumer research

findings.

•


