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(555) 234-5678
michael.anderson@email.com
San Francisco, CA

www.michaelanderson.com

SKILLS

Independent film
Resourcefulness
Community outreach
Budget management
Communication

Scouting techniques

EDUCATION

BACHELOR OF FINE ARTS IN FILM,
COLUMBIA COLLEGE CHICAGO

LANGUAGE

English

Spanish

German

ACHIEVEMENTS

Secured a unique location that became
the centerpiece of a critically acclaimed

indie film.

Recognized for contributions to a project

that won several festival awards.

Enhanced community relations through
successful location scouting initiatives.

Michael Anderson

LOCATION SCOUT

Innovative and adaptable Location Scout with a focus on independent films
and low-budget productions. Renowned for resourcefulness in identifying
unique and cost-effective locations that enhance narrative depth. Strong
aptitude for collaboration with directors and producers to realize their vision
while adhering to budget constraints. Demonstrated success in managing
the entire scouting process from initial research to final site selection.

EXPERIENCE

LOCATION SCOUT

Indie Film Collective
2016 - Present

e Scouted and secured filming locations for over 30 independent films.

e Developed creative solutions to overcome budget limitations while meeting
production needs.

e Conducted thorough research on local communities to identify culturally
significant sites.

e Collaborated with filmmakers to ensure location choices supported
storytelling.

e Maintained detailed records of location agreements and permits.

e Facilitated community engagement to promote positive relationships with
locals.

LOCATION ASSISTANT

Emerging Filmmakers Group

2014 - 2016

¢ Assisted in the identification and evaluation of potential filming sites.

e Compiled reports on location logistics and accessibility for productions.

e Participated in community outreach to build relationships with local
stakeholders.

e Documented findings from scouting trips for future reference.

e Supported the production team during on-site shoots to ensure smooth
operations.

e Utilized social media to promote locations and engage with local audiences.



