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San Francisco, CA

www.michaelanderson.com

SKILLS

Multi-Family Leasing
Marketing Strategies
Tenant Feedback
Team Management
Market Analysis

Community Outreach

EDUCATION

BACHELOR OF SCIENCE IN REAL ESTATE -
FLORIDA STATE UNIVERSITY

LANGUAGE

English
Spanish

German

ACHIEVEMENTS

Increased overall occupancy from 85%
to 95% within one year through strategic
initiatives.

Awarded 'Best Leasing Team' by the
National Multi-Housing Council.

Implemented a resident referral program
that boosted lease renewals by 30%.

Michael Anderson

MULTI-FAMILY LEASING DIRECTOR

Results-oriented Leasing Executive with extensive experience in multi-family
housing and property management, recognized for driving operational
excellence and tenant satisfaction. Expertise in developing and executing
strategic leasing plans that align with organizational goals and market
demands. Strong analytical abilities, enabling the identification of trends and
opportunities within the leasing landscape. Proven track record of
enhancing occupancy rates and optimizing rental income through effective
marketing strategies and tenant engagement initiatives.

EXPERIENCE

MULTI-FAMILY LEASING DIRECTOR

Cedarwood Communities
2016 - Present

¢ Directed leasing operations for multiple multi-family properties, achieving an
average occupancy rate of 95%.

e Developed targeted marketing campaigns that increased lead generation by
40%.

¢ Implemented tenant feedback mechanisms to enhance resident satisfaction
and address concerns effectively.

e Collaborated with regional management to align leasing strategies with
overall business objectives.

e Managed leasing staff, providing guidance and support to enhance
performance.

e Analyzed market trends to adjust pricing strategies and ensure competitive
offerings.

LEASING CONSULTANT

Willow Creek Properties

2014 - 2016

e Conducted property tours and facilitated the application process for

prospective tenants.

e Maintained accurate records of tenant communications and leasing
agreements.

e Engaged in outreach to local businesses and community events to promote
available units.

e Collaborated with property management to ensure timely responses to
tenant inquiries and maintenance requests.

e Achieved recognition for exceeding monthly leasing goals by 25%.

e Utilized social media platforms to enhance property visibility and attract new
tenants.



