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EXPERTISE SKILLS

 data-driven insights
* market analysis

» consumer behavior
« collaboration

* reporting

» presentation

LANGUAGES

* English
* Spanish

e French

CERTIFICATION

» Bachelor of Arts in Business
Administration, New York University,
2017
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Michael Brown
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MICHAEL ANDERSON

MARKET RESEARCH ANALYST

Strategic market research analyst with extensive experience in crafting data-
driven insights that inform organizational strategies and enhance market
performance. Proficient in utilizing cutting-edge analytical tools to derive
meaningful insights from complex data sets. Exceptional ability to
communicate findings effectively to diverse audiences, ensuring alignment with
corporate goals. Recognized for cultivating collaborative relationships with
cross-functional teams and stakeholders to drive innovation and growth.

PROFESSIONAL EXPERIENCE

Consumer Insights Group Mar 2018 - Present

Market Research Analyst

e Conducted in-depth market analyses to identify consumer behavior trends.
o Utilized survey tools to gather quantitative data for strategic insights.

o Developed comprehensive reports that highlighted actionable findings for
stakeholders.

¢ Collaborated with marketing teams to align research outcomes with campaign
strategies.

¢ Facilitated workshops to communicate research findings and implications.

¢ Monitored competitor activities and provided insights for strategic planning.

Data Insights Co. Dec 2015 - Jan 2018

Junior Market Research Analyst

¢ Assisted in executing market research projects from concept to delivery.
e Conducted qualitative interviews to gather consumer insights and feedback.
¢ Analyzed data trends and prepared preliminary reports for senior analysts.

e Supported the development of research methodologies to enhance data
collection.

¢ Collaborated with teams to ensure research alignment with business
objectives.

o Participated in client meetings to present findings and recommendations.

ACHIEVEMENTS

+ Contributed to a project that increased customer retention by 15% through targeted
research.

* Recognized for excellence in research methodology development within the first
year of employment.

+ Achieved a 20% reduction in project turnaround time through process
improvements.



