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San Francisco, CA

SKILLS

» Behavioral Economics
» Statistical Analysis

+ Market Research

* Experimental Design
* Consumer Insights

e« Team Collaboration

LANGUAGES
« English
e Spanish
e French

EDUCATION

BACHELOR OF ARTS IN BEHAVIORAL
ECONOMICS, UNIVERSITY OF
PSYCHOLOGY, 2022

ACHIEVEMENTS

o Contributed to a study that received

recognition at a national conference.

+ Developed a consumer survey that
improved understanding of market
trends.

+ Awarded for excellence in research
during internship.

Michael

ANDERSON

Innovative Junior Economist with a focus on behavioral economics and consumer
behavior analysis. Demonstrating a unique ability to blend economic theory with
psychological insights to understand market dynamics. Experienced in utilizing
experimental methodologies to evaluate consumer preferences and decision-
making processes. Adept at employing statistical techniques to analyze data and
derive meaningful conclusions.

WORK EXPERIENCE

BEHAVIORAL RESEARCH INTERN
Consumer Insights Lab

2020 - 2025

e Conducted experiments to study consumer behavior in response to marketing
stimuli.

e Analyzed survey data to identify trends in consumer preferences.

e Collaborated with marketing teams to develop targeted consumer strategies.

e Presented research findings to stakeholders, influencing marketing initiatives.

¢ Assisted in designing experiments to test economic theories in real-world settings.

e Participated in workshops to enhance research methodologies.

ECONOMIC DATA ANALYST

Market Research Firm

2015 - 2020

e Evaluated consumer data to inform product development decisions.

o Utilized statistical software to analyze behavioral data sets.

e Conducted focus groups to gather qualitative insights into consumer attitudes.
e Assisted in the preparation of reports detailing research findings.

e Collaborated with cross-functional teams to enhance marketing strategies.

e Monitored industry trends to identify emerging consumer preferences.



