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MICHAEL ANDERSON
JUN IOR  ANALYST

PROFILE

Ambitious Junior Business Analyst with a solid foundation in data-driven

decision-making and a keen interest in market analysis. This professional

excels in transforming complex datasets into coherent insights that facilitate

strategic planning and operational improvements. Equipped with strong

analytical capabilities and adept in the use of various business intelligence

tools, this individual is committed to supporting organizational goals through

meticulous analysis and innovative solutions.

EXPERIENCE

JUNIOR ANALYST

Market Insights Group

2016 - Present

Executed data collection and analysis to inform marketing strategies.

Utilized Python for data manipulation and predictive modeling.

Collaborated with marketing teams to develop targeted campaigns based on

analysis.

Facilitated workshops to gather stakeholder feedback on analytical projects.

Created and maintained documentation for analytical processes and findings.

Assisted in the preparation of quarterly performance reports for management

review.

RESEARCH ASSISTANT

University Research Center

2014 - 2016

Conducted qualitative and quantitative research to support academic studies.

Analyzed survey data using SPSS to identify key trends and insights.

Collaborated with faculty members to develop research proposals.

Assisted in the presentation of research findings at academic conferences.

Maintained databases and ensured data integrity throughout research

projects.

Supported the publication of research articles in peer-reviewed journals.

MA

data analysis•

Python•

SPSS•

marketing analytics•

stakeholder collaboration•

report writing•

English•

Spanish•

French•

Contributed to a research project that

won the 'Best Paper' award at a national

conference.

•

Improved data collection methods,

resulting in a 30% increase in response

rates.

•

Developed a predictive model that

enhanced campaign targeting accuracy

by 25%.

•


