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PROFILE

Strategic and innovative Influencer Marketing Manager with extensive

experience in developing and executing high-impact marketing initiatives.

Possesses a deep understanding of digital marketing landscapes and

influencer ecosystems, allowing for the cultivation of meaningful partnerships

that drive brand growth. Proven ability to analyze complex data and derive

actionable insights that enhance campaign performance.

EXPERIENCE

INFLUENCER MARKETING DIRECTOR

Creative Solutions Group

2016 - Present

Oversaw the development and execution of influencer marketing strategies

across multiple platforms.

Led a team of 10 marketing professionals to successfully execute over 100

influencer campaigns.

Implemented data-driven approaches to optimize influencer selection and

campaign targeting.

Negotiated contracts with top-tier influencers, resulting in cost savings of

30%.

Conducted quarterly performance reviews to assess campaign effectiveness

and areas for improvement.

Presented campaign results to C-level executives, highlighting key insights

and recommendations.

JUNIOR INFLUENCER MARKETING COORDINATOR

Digital Marketing Agency

2014 - 2016

Assisted in the execution of influencer marketing campaigns, contributing to a

50% increase in brand awareness.

Researched and identified potential influencers that aligned with brand

messaging and target demographics.

Maintained relationships with influencers and monitored campaign progress.

Compiled reports on campaign performance and provided recommendations

for future initiatives.

Supported the creative team in developing content strategies for influencer

collaborations.

Participated in brainstorming sessions to generate innovative marketing ideas.

MA

Campaign Strategy•

Data Analysis•

Team Leadership•

Negotiation•

Content Creation•

Project Management•

English•

Spanish•

French•

Increased overall campaign ROI by

200% in the last fiscal year.

•

Successfully managed influencer

partnerships that resulted in a 40%

growth in social media following.

•

Recipient of the 'Innovative Marketing

Award' for excellence in campaign

execution in 2022.

•


