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www.michaelanderson.com

SKILLS

Digital Marketing
E-commerce Strategies
Data Analytics

SEO Optimization

PPC Management

Customer Engagement

EDUCATION

BACHELOR OF SCIENCE IN MARKETING,
TECH UNIVERSITY

LANGUAGE

English
Spanish

German

ACHIEVEMENTS

Recognized as 'Digital Marketer of the
Year' for outstanding performance in
driving online sales.

Successfully launched a new booking
platform that improved user experience.

Increased email open rates by 35%
through targeted marketing strategies.

Michael Anderson

DIGITAL SALES MANAGER

Innovative Hospitality Sales Executive with a deep understanding of digital
marketing and e-commerce strategies in the hospitality industry.
Experienced in leveraging technology to enhance customer engagement
and drive online sales. Proficient in managing digital advertising campaigns,
optimizing website performance, and utilizing analytics to inform decision-
making. A forward-thinking professional with a strong ability to adapt to

changing market conditions and consumer preferences.

EXPERIENCE

DIGITAL SALES MANAGER

Online Travel Agency
2016 - Present

e Developed and implemented digital marketing strategies that increased
online sales by 60%.

e Managed PPC campaigns, optimizing ad spend to maximize ROI.
e Analyzed website traffic and user behavior to enhance user experience.
e Collaborated with the IT team to improve website functionality and design.

e Conducted A/B testing for promotional campaigns to determine
effectiveness.

e Trained staff on digital tools and platforms, fostering a tech-savvy culture.

E-COMMERCE SALES EXECUTIVE

Luxury Hotel Chain

2014 - 2016

e Managed online sales channels, achieving a 50% increase in direct
bookings.

e Developed engaging content for social media and email marketing
campaigns.

e Utilized analytics to track campaign performance and adjust strategies
accordingly.

e Enhanced website SEO, resulting in improved search engine rankings.

e Collaborated with sales and marketing teams to align digital strategies with
overall goals.

e Provided insights on market trends to inform product development and
pricing strategies.



