. CONTACT

X, (555) 234-5678

michael.anderson@email.com

Q@ San Francisco, CA

© EDUCATION

Bachelor of Science in Business
Administration

University of Southern California
2016-2020

* SKILLS

* market strategy

« digital marketing
influencer partnerships
customer engagement
budget management

team leadership

% LANGUAGES

* English
e Spanish

e French

MICHAEL
ANDERSON

Marketing Lead

Proactive and results-focused Hospitality Marketing Manager with a deep understanding
of market trends and consumer behaviors within the hospitality sector. Proven expertise
in developing marketing strategies that enhance brand loyalty and drive revenue growth.
Committed to utilizing innovative marketing techniques, including social media and

influencer partnerships, to reach a broader audience.

@ WORK EXPERIENCE

Marketing Lead 2020-2023

Signature Hotels

+ Developed and implemented marketing strategies that increased direct bookings by
40%.

» Managed a comprehensive digital marketing plan that elevated online presence.
« Coordinated marketing efforts with sales teams to enhance lead generation.

« Collaborated with external agencies to create impactful advertising campaigns.
« Analyzed market data to refine target audience profiles and enhance outreach.

« Organized community events that strengthened brand presence and engagement.

Junior Marketing Executive 2019-2020
Cozy Inn Group

Supported the execution of marketing campaigns that increased brand awareness.

Assisted in the development of promotional materials that drove customer interest.

« Monitored and reported on campaign performance metrics.

Engaged with customers via social media to enhance brand loyalty.

o Conducted surveys to gather customer insights for future marketing strategies.

% ACHIEVEMENTS

Collaborated with the marketing team to brainstorm innovative ideas.

o Achieved a 35% increase in customer referrals through targeted marketing initiatives.

» Recognized for outstanding performance in marketing at the Annual Hospitality
Awards.

o Successfully rebranded a property, resulting in a 20% increase in occupancy rates.



