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SUMMARY

Dynamic and results-oriented Hospitality Marketing Manager with over a decade of experience in driving innovative

marketing strategies that enhance brand visibility and customer engagement. Expertise in leveraging data analytics to

inform decision-making processes and optimize marketing initiatives. Recognized for developing successful promotional

campaigns that significantly increase revenue and market share. Proven track record in leading cross-functional teams and

collaborating with stakeholders to achieve strategic objectives.

WORK EXPERIENCE

Senior Marketing Strategist Luxury Hotels International Jan 2023 - Present

Developed integrated marketing campaigns that increased occupancy rates by 25% year-on-year.

Utilized CRM tools to analyze customer behavior and tailor marketing strategies effectively.

Collaborated with the sales team to align marketing efforts with revenue goals.

Implemented social media strategies that boosted engagement by 40% across platforms.

Managed a $2 million marketing budget, ensuring optimal allocation of resources.

Conducted market research to identify emerging trends and competitive landscape.

Marketing Coordinator Coastal Resorts Jan 2020 - Dec 2022

Assisted in the execution of targeted marketing campaigns that resulted in a 15% increase in customer inquiries.

Coordinated promotional events that attracted over 500 participants.

Developed content for newsletters and social media, enhancing brand communication.

Maintained relationships with local businesses to foster partnerships and sponsorships.

Analyzed customer feedback to refine marketing strategies and improve service delivery.

Supported the design and production of marketing materials for various campaigns.

EDUCATION

Bachelor of Arts in Marketing, University of California, Los Angeles Sep 2019 - Oct 2020

ADDITIONAL INFORMATION

Technical Skills: digital marketing, brand management, data analysis, CRM systems, content creation, event planning

Awards/Activities: Increased brand awareness by 30% through strategic social media campaigns.

Awards/Activities: Recipient of the 'Best Marketing Campaign' award at the National Hospitality Awards.

Awards/Activities: Successfully launched a loyalty program that increased repeat bookings by 20% within one year.

Languages: English, Spanish, French


