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» michael.anderson@email.com
Senior Marketing Manager

Dynamic and results-oriented Hospitality Marketing Executive with a proven track record of driving market growth and enhancing
brand visibility within the hospitality sector. Expertise in developing and executing comprehensive marketing strategies that align
with organizational goals and elevate customer engagement. Adept at leveraging data analytics and market research to inform
decision-making and optimize marketing campaigns.

WORK EXPERIENCE

Senior Marketing Manager | Prestige Hotels International Jan 2022 - Present

« Designed and implemented strategic marketing campaigns that increased brand awareness by 35%.

» Collaborated with senior leadership to align marketing objectives with business goals.

» Utilized CRM tools to analyze customer behaviors and tailor marketing efforts accordingly.

« Oversaw a team of 10 marketing professionals, enhancing productivity through targeted training programs.
+ Monitored and managed marketing budgets, ensuring effective allocation of resources.

+ Developed partnerships with local businesses to create synergistic marketing initiatives.

Marketing Coordinator | Luxury Resorts Group Jul 2019 - Dec 2021

o Assisted in the execution of marketing strategies that resulted in a 20% increase in bookings.

« Conducted market research to identify emerging trends and customer preferences.

« Coordinated promotional events that enhanced guest engagement and experience.

» Maintained social media channels, increasing follower engagement by 50% over six months.

o Supported the development of marketing collateral, ensuring brand consistency across all platforms.

* Analyzed campaign performance metrics to refine future marketing strategies.

SKILLS

Strategic Marketing Brand Management Data Analysis Team Leadership CRM Systems Digital Marketing

EDUCATION

Bachelor of Science in Marketing 2014
University of Hospitality Management

ACHIEVEMENTS

» Increased overall revenue by 25% through innovative marketing strategies in 2021.
» Received the "Excellence in Marketing" award for outstanding campaign performance in 2022.

o Successfully launched a customer loyalty program that resulted in a 40% increase in repeat bookings.

LANGUAGES

English Spanish French



