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PROFILE

Innovative sports media executive with a robust background in digital content

creation and distribution, possessing over 12 years of experience in

transforming traditional media landscapes. Renowned for pioneering digital-

first strategies that have significantly expanded audience reach and

engagement. Expertise in utilizing social media platforms and cutting-edge

technologies to deliver compelling sports narratives.

EXPERIENCE

CHIEF DIGITAL OFFICER

NextGen Sports Media

2016 - Present

Launched a digital content platform that increased audience engagement by

60%.

Directed a team of 15 digital marketers and content creators.

Implemented SEO strategies that improved website traffic by 70%.

Negotiated partnerships with tech firms to enhance digital broadcasting

capabilities.

Developed mobile applications that increased user interaction with sports

content.

Oversaw analytics initiatives to track user behavior and optimize content

delivery.

CONTENT DIRECTOR

Sports Broadcast Group

2014 - 2016

Created engaging multimedia content that boosted viewer retention by 40%.

Managed a budget of $2 million for content production and marketing.

Led cross-functional teams in the development of interactive sports programs.

Conducted audience surveys to inform content strategy and programming

decisions.

Established brand guidelines to ensure consistency across all media channels.

Trained staff on emerging trends in digital content creation.

MA

digital strategy•

content marketing•

audience engagement•

analytics•

team management•

social media•

English•

Spanish•

French•

Recognized as 'Digital Innovator of the

Year' by the Sports Media Association.

•

Increased digital revenue by 35%

through new subscription models.

•

Developed a viral campaign that

garnered over 2 million views across

platforms.

•


