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SUMMARY

Visionary leader with over 15 years of experience in sports media, adept at driving strategic initiatives that enhance

audience engagement and revenue growth. Proven track record in developing innovative content strategies and leveraging

analytics to optimize broadcast performance. Skilled in fostering partnerships with key stakeholders, including sports

organizations and media outlets, to amplify brand presence.

WORK EXPERIENCE

Director of Content Strategy Global Sports Networks Jan 2023 - Present

Developed comprehensive content strategies that increased viewer engagement by 40%.

Led a team of 20 content creators and producers to enhance programming quality.

Utilized data analytics tools to refine audience targeting and improve content delivery.

Established partnerships with major sports leagues to secure exclusive broadcasting rights.

Executed marketing campaigns that resulted in a 25% increase in subscription sales.

Oversaw the integration of digital platforms into traditional broadcasting operations.

Senior Media Consultant Sports Media Solutions Jan 2020 - Dec 2022

Advised on strategic media initiatives that led to a 30% boost in ad revenue.

Conducted market research to identify emerging trends in sports broadcasting.

Collaborated with technology teams to implement innovative broadcasting solutions.

Provided insights that shaped the development of new sports programming.

Facilitated workshops on best practices in sports media management.

Mentored junior staff, fostering talent development within the organization.

EDUCATION

Master of Business Administration (MBA), Sports Management, University of California, Los

Angeles

Sep 2019 - Oct

2020

ADDITIONAL INFORMATION

Technical Skills: strategic planning, content development, audience analytics, stakeholder engagement, team

leadership, market research

Awards/Activities: Awarded 'Best Sports Media Campaign' by the National Sports Media Association.

Awards/Activities: Increased overall viewership ratings by 50% within two years.

Awards/Activities: Successfully launched a new sports channel that reached 1 million subscribers in the first year.

Languages: English, Spanish, French


