M I C HAE L « San Francisco, CA
AN D E RSO N « (555) 234-5678

» michael.anderson@email.com
Head of Media Planning

Visionary leader with a robust understanding of media strategy and execution, adept at navigating the complexities of the modern
advertising landscape. Demonstrates a proven track record in optimizing media budgets and driving innovative campaigns that
enhance brand visibility and engagement. Expertise in leveraging data analytics and market insights to inform strategic decision-
making, ensuring alignment with overarching business objectives.

WORK EXPERIENCE

Head of Media Planning | Global Marketing Solutions Inc. Jan 2022 - Present

+ Developed comprehensive media planning strategies that increased brand awareness by 30% year-over-year.
» Managed a cross-functional team of 15, fostering collaboration across marketing, creative, and analytics departments.

» Utilized advanced analytics tools to optimize media spend, resulting in a 20% reduction in costs while maintaining campaign
effectiveness.

» Established strategic partnerships with key media outlets, enhancing negotiation leverage and securing favorable terms.
» Executed data-driven campaigns that improved customer engagement metrics by over 40% across digital platforms.

o Led quarterly performance reviews, providing actionable insights that informed future campaign strategies.

Senior Media Strategist | Innovative Advertising Group Jul 2019 - Dec 2021

» Crafted targeted media plans that aligned with client objectives, achieving a 25% increase in ROI.

« Coordinated with creative teams to develop compelling ad content, enhancing message consistency across channels.

» Analyzed competitive media landscapes to identify opportunities for growth and differentiation.

« Implemented tracking mechanisms to measure campaign performance, leading to data-driven adjustments.

« Conducted client presentations to showcase campaign results and strategic recommendations, solidifying client relationships.

* Mentored junior staff, providing guidance on media planning best practices and industry standards.

SKILLS

Media Strategy Data Analytics Budget Management Team Leadership Client Relations Campaign Optimization

EDUCATION

Master of Business Administration in Marketing Berkeley
University of California

ACHIEVEMENTS

» Increased overall media efficiency by 35% through strategic resource allocation and innovative planning.
« Recognized as 'Employee of the Year' for exceptional leadership and campaign success in 2021.

« Successfully launched a multi-channel campaign that generated over 1 million impressions within the first month.

LANGUAGES

English Spanish French



